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2022 Midterm Election Races

34 435 36 27 27 34

U.S. Senate U.S. House governorships secretaries state attorneys
seats seats of state treasurers general
Legislative in all states Mayoral, including major cities Charlotte, N.C,;

Mississippi, New Austin, Texas; Los Angeles, Calif.; Washington, D.C.;

except Louisiana, Little Rock, Ark.; Newark, N.J.; Oklahoma City, Okla.; &
Jersey and Virginia Q and Tallahassee, Fla.

Various county elections Also, Florida and California
é@ | y FL & CA

throughout the country will have special elections.

The Most Competitive Races

Analysts and experts have noted the following to be some of the most competitive and crucial:?

8 . Governorships in Wisconsin, Georgia, Michigan,
Nevada, Pennsylvania, Arizona and Kansas

o ] °® . Senate races in Pennsylvania, Nevada, Georgia,
Arizona, North Carolina and Wisconsin

® & . . House races in lowa (3rd District), lllinois (17th District),
...' 0 Maine (2nd and 7th Districts), Michigan (3rd, 7th and 8th
® Districts), North Carolina (2nd District), Virginia (2nd
@ ® ® District), California (22nd, 27th and 45th Districts), Colorado
(8th District, new seat) and New Mexico (2nd District)

*Based on expert commentary from The New York Times, Politico and FiveThirtyEight

What Channels Have the Most Influence in Motivating Voters to Vote?

Based on a poll of registered voters, these channels were rated as having the most
motivating factor in voting. Respondents could choose more than one medium.
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Radio IS 23%
Social Media NN 21%
Direct Mail N 21%
Local Newspapers NN 21%
Email I 19%
National Newspapers N 15%
Text Messages N 1%
OOH NN 9%
Phone I 9°%
All Other Internet News and Apps I 8%
Local TV Websites or Apps I 7%
Podcasts I 7%
Website or Apps of Newspapers®* I 7%
Cable News Websites or Apps B 6%
National TV News Websites or Apps B 6%
Streaming Radio pmmmmm &%
Magazine Websites or Apps* mmmmmm 5%
Radio Websites or Apps mmmm 4%

“Local or national 0% 10% 20% 30% 40% 50% 60% 70% 80%

Registered Voter Listening Habits

l I I I 529% of listening time for voters is spent on ad-supported audio.
How That Breaks Down =11 @ P, sn @
for Registered Voters AM/FM Radio Podcasts Pandoras SiriusXM Spotify®
All Registered Voters 75% 11% 6% 4% 3%
%8 Democrats 75% 13% 7% 4% 3%
W Independents 74% 12% 6% 3% 4%
¥ Republicans 78% 7% 7% 5% 2%

> Ad-supported

Media Formats Americans Trust

How Parties See Local News as
Being Factual®

XN '
75% 58% :@ h’ 75% of Democrats
of U.S. adults of U.S. adults i
trust local trust national W 56% of independents
news. news.

B 54% of Republicans

®Rated it as “good” or “excellent”

What Are the Opportunities Based on the Data, Races and Preferences?

| TV | =

Local TV OTA will draw in nearly half of all Voters predominantly listen to broadcast radio.

midterm ad spending. Broadcast sellers in this Make sure the advertisers you're working with

category should emphasize this but not lose focus realize its impact and don’t dismiss it. Be sure

oh selling complementary digital tactics. to call out how much better it performs over
podcasts.
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Most people trust local news, so those will be OTT/CTV will have a substantial impact in
high-demand spots. Make sure you maximize this election year. Inform advertisers of the
revenue through dynamic pricing, which considers reach and targeting capabilities of each.

demand in rates. However, keep in mind the
compliance requirements for pricing specific to
candidates.

https://aspire.marketron.com/2022-political
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